I am writing to complain about the Sinclair
Broadcasting Group's plan to air an anti-Kerry
program during the election season. I assume this
violates the FCC's own rules about partisan material
as well as campaign finance law.

Ever since the Fair Use rules were changed, partisan
political programming has become more and more
prevalent. With these huge corporations having a lot
at stake, they are willing to skew the information
that the public receives on its own airwaves.

I believe the FCC should not provide bandwidth for
organizations that will not use it fairly for the public
good. Preventing Sinclair's airing of this 90-minute
anti-Kerry ad would do a lot to restore public
confidence in the FCC's regulatory leadership.

Peter Kurland



